Small Business
Charter Award
Impact Statement

About the Small Business Charter
The SBC award acts as a kitemark to help SMEs, start-ups and students find a business school that can help
them with expert advice, training and courses. Although it is a relatively new award, with the first set of qualifying
business schools receiving the accreditation in 2014, business schools who have held the award for more than two
years are already demonstrating positive outcomes in the range of provision they offer to SMEs and general levels
of engagement.
To achieve the SBC award, business schools undergo a rigorous assessment to determine the effectiveness
of their business support, entrepreneurship education and engagement with their local economy. Schools are
assessed against 31 dimensions across three categories: small business support; stakeholder engagement; and
student enterprise and entrepreneurship. There are now 35 SBC-accredited business schools across the UK
which have directly supported more than 18,750 small businesses.
Based on student numbers SBC business schools vary considerably in size with the smallest having 400 students
to the largest with nearly 10,000 students1. They also have a wide geographical spread across the UK, with almost
every region of the country being represented by at least one institution. There is also strong representation
outside of London, with twelve SBC schools in the Midlands, six in the North, four in Yorkshire, four in Scotland,
two in Wales and one in Ireland.
The impact of the SBC award is conveyed in two ways: through the programmes that SBC business schools
deliver for small businesses and the benefits received by those business schools as a result of being an SBC
award holder. This was demonstrated through a recent survey of SBC schools who provided tangible evidence
of an increase in the number of SMEs accessing their programmes and an expansion in the range of services
offered. Evidence was also found of the positive influence of the SBC award on fostering collaboration between
representative bodies, government support agencies and fellow SBC award holders.

What SBC schools deliver for small businesses
Creating innovative business support services for SMEs through an improved understanding of
the needs of early stage businesses
•	SBC award holders provide several facilities designed to support growth of early stage businesses, including
start-up space, accelerators, incubators and co-working space, and find that the award provides a strong
impetus to review their existing business support services.
•	The recent survey found that over half of respondents had increased the volume or variety of offerings to
SMEs since receiving the SBC kitemark, and 39% had introduced a start-up space or accelerator.
•	The expansion of this provision was often prompted by an improved understanding of the needs of small
businesses. Furthermore, the SBC award is proven to be effective in boosting SMEs’ take-up of the business
support programmes.

Stimulating engagement between business schools and SMEs and facilitating knowledge
transfer between peers
•	Through workshops, events and research projects, SBC schools are engaging with SMEs to facilitate
knowledge transfer and peer-to-peer support. Since achieving the SBC award a majority of business schools
reported a change in the number of SMEs engaging with their institution, with an average increase in
engagements of 45% in the last year.
•	After achieving the award, many schools increased the delivery of workshops and events or introduced them
for the first time. Hundreds of SMEs have attended these events as the schools scaled-up their activities to
reach a greater number of aspiring entrepreneurs.
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Based on HESA data extracted from Heidi Plus in March 2018. Student totals
are based on the Full Person Equivalent (FPE) dataset for 2016-17 split by the
JACS subject area of ‘Business & Administrative Studies’.
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What the SBC delivers for business schools
Strengthening the business support ecosystem by encouraging collaboration between
business schools, SME representative bodies and government agencies
•	The benefit most commonly cited by the business schools in relation to the SBC award is that it acts as
a catalyst for collaboration with other stakeholders within the business support ecosystem, including
representative bodies, government support agencies and fellow award holders.
•	By interacting with a wider range of stakeholders, SBC schools can align their activities with those of other
business schools and share best practice. Those schools holding the award for longer periods demonstrate
greater impact in terms of engagement, but newer award holders quickly benefit from an increased profile
amongst key stakeholders.
•	There is evidence that this positive affect is magnified over longer periods of time, as 79% of respondents
who have held the award for two or more years reported an increase in such engagements, whereas only
40% of the newer award holders had also seen an increase.
•	Over two-thirds of respondents to the recent survey said that their engagement with SME representative
bodies or public sector support agencies had increased since achieving the award and none reported a
decrease in such interactions.

Listed in the table below are some of the
representative bodies and government agencies
the SBC schools have been interacting with.
Small business representative bodies/public sector agencies engaged by the business schools
•
•
•
•
•
•
•
•
•

British Fashion Council
Business Growth Hub
Business in the Community
Chamber of Commerce
East Midlands Chamber of Commerce
Federation of Small Businesses
Greater London Authority
Institute of Directors
Leicester Innovation Hub

• Local Authorities
• Local Enterprise Partnerships
• London Waste and Recycling Board
• Midlands Engine policy team
• Poplar HARCA (housing association)
•	STEP Stirling Business Gateway and other regional Business
Gateway organisations
• UK Fashion & Textile Association

•	Many award holders have found that the SBC accreditation has helped in network building with other SBC
institutions, with schools collaborating through events, helping other institutions who are considering the
award, and developing an Entrepreneurship-in-Residence scheme. The latter initiative is used by many SBC
schools and involves a school partnering with a successful entrepreneur who provides technical support and
advice to students and aspiring small business owners.
•	Several members have used their SBC accreditation as a strategic framework to focus their engagement
with SMEs and to drive Knowledge Transfer Programmes (KTPs), as shown by the University of Leicester’s
School of Business which increased its KTPs with small businesses since achieving the award (see the case
study on page four for more details).
•	SBC schools have cited the award as a factor in helping recruit students to enterprise modules and in
arranging placements or internships with SMEs involving students from their institution.
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Raising the profile of business
schools with key stakeholders in
the business support sector
•	Business schools attaining the SBC
award experience a significant
boost to their profile across key
SME stakeholders. Three-quarters
of the respondents to the survey
said the award had helped raise
their profile within their own
institution, and 83% said it had
raised their profile with other
business schools or universities.
•	The same proportion of business
schools cited an increase in their
profile with government affiliated
initiatives such as Local Enterprise
Partnerships and 60% said the SBC
award had enhanced their profile
amongst SMEs.
•	Award holders also benefit from
being able to cite their SBC
accreditation in applications for
projects involving SMEs. Based on
information given in the survey,
the SBC award was cited in
proposals for six different
programmes with a combined
value of approximately £11m.

The SBC award helps to
facilitate knowledge sharing
across faculties and highlight
areas for improvement in
monitoring and evaluation

It has motivated
academic staff
to engage with
a wider range of
stakeholders

It gives us
credibility when
talking to potential
Entrepreneurs in
Residence

•	SBC schools have also noted
that the award helps to facilitate
knowledge sharing internally,
breaking down the knowledge
silos that may exist between
schools in the same institution.
•	The SBC application process itself
prompts institutions to gather
information on their engagements
with SMEs and can highlight the
need to introduce improved
methods for monitoring and
evaluation.

The recognition
has been valuable
in enabling staff to
share best practice
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Case Study: University of Leicester School of Business
The University of Leicester is committed to ensuring innovation, enterprise and partnership underpin all its
activities. Since achieving the Small Business Charter (SBC) award in 2014 its support to SMEs has grown
substantially, prompted by significant institutional initiatives such as the forming of the University’s School of
Business (ULSB) in 2016 and the launch of the Leicester Innovation Hub (LIH) in 2017.
The LIH was launched as a focal point to engage with students, graduates, academics and business to
provide an easy to find ‘front door’ to the University’s innovation expertise and facilities. Locally-based SMEs
and graduates who are interested in starting technology businesses benefit from a range of free or heavily
subsidised support, including start-up space. Since the LIH’s introduction in September 2017, promotional
activities have showcased the start-up incubator/accelerator programme and 130 expressions of interest were
received from undergraduates for the business start-up workshops. In the last year, 38 SMEs engaged with
ULSB to discuss collaborations that have the potential to access this dedicated business support.
ULSB has introduced several new events for SMEs since achieving the SBC award, including the Dean’s Lecture
Series featuring speakers regarded as leaders in their field. With the introduction of new events and increased
delivery in existing activities, the number of participants at events organised by the ULSB has increased and
totalled 593 in the last twelve months.
Following a successful pilot, the ULSB launched the Entrepreneur in Residence (EiR) scheme, offering the
opportunity for students, alumni and staff to meet with entrepreneurs to discuss entrepreneurial plans, whether
simply exploring the skills needed to become an entrepreneur or engaging in start-up business planning. The
ULSB has also expanded its business-related course provision, launching two new postgraduate programmes2
aimed at students who have an entrepreneurial or innovative mind.
Since receiving SBC accreditation, the ULSB’s engagement with SMEs has benefited from improved
collaboration both internally and externally. A dedicated Business Development team has been formed to
support outreach activity and engagement, including joining up with other areas of the University which engage
with business, and sharing best practice with other SBC award holding institutions.
The SBC award has inspired academic colleagues within the ULSB to collaborate with SMEs and the University
now has nine active Knowledge Transfer Partnerships and more in the development pipeline through the LIH.
The ULSB is collaborating with several government agencies and representative bodies to maximise SME
access to its business support programmes.
The SBC award is prominent in the Business School’s profile as it builds awareness both internally within its
own institution and externally with businesses and other institutions. Its business support programmes provide
the foundation for a strong start-up ecosystem in Leicester, encouraging new ideas to flourish and increasing
economic development through the creation of jobs and business opportunities.
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https://www2.le.ac.uk/departments/business/study/postgraduate

4

BIRMINGHAM
BUSINESS
SCHOOL

Small Business Charter
c/o Chartered Association of Business Schools
3rd Floor
40 Queen Street
London
EC4R 1DD
Tel: +44(0)20 7236 7678
enquiries@smallbusinesscharter.org
smallbusinesscharter.org

